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Methodology:
A brief word about methodology. This survey was administered 
online through the ClassClimate software and offered during class 
on paper scantron forms. Due to the survey being entirely self-
report, objective data such as GPA may not be accurate.

Oxnard College had 7,129 students enrolled at the time of 
administration in Spring 2015. 867 students completed the survey 
(response rate of 12.2%). 

Analysis was conducted using SPSS v. 23. Some questions had a 
significant proportion of NA/unable to respond/no experience 
responses. All questions with this option were recoded for 
reporting only valid percents (i.e., those who responded).

Questions are re-ordered for flow of information.



12.1/12.2 Currently and Preferred Time for Classes
Mornings Currently 70.8%

Preferred 67.7%
Afternoons  Currently 49.7%

 Preferred 40.3%
Evenings  Currently 45.8%

 Preferred 29.8%
Weekends Currently 2.5%

 Preferred 5.7%

12.9 Factors in Selecting a Class
Day 64.7%
Time 83.1%
Location 35.2%
Quality 25.0%
Program of St 43.1%
Instructor Rep 45.9%
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Q31.1 Major (Top 5)
ADS, Drug/Counselors 5.9%
Business* 5.6%
Culinary Arts* 5.6%
Nursing** 5.3%
Sociology** 5.3%
Undeclared** 5.3%

Business Administration, CSU Trans
Communications, 
CSU Trans
Computer Science, Gen

Q31.1 Bottom Ranking Majors
     All majors had 1 student declared, 0.2%

Alcoho/Control Subs/ADS
Anthropology, CSU Trans
Bilingual/Cross Cultural
Coatal Environmental Studies
Commercial Art
Construction Technology: Management
Medical Assistant
Philosophy
Photography
Physical Fitness Technician
Restaurant/Food Management
Water Science
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Q31.1 Top Ranking Majors

*Tied for 2nd.  **Tied for 3rd



12.7 GPA
3.5-4.0 27.4%

3.0-3.49 27.2%
2.5-2.99 18.8%
2.0-2.49 13.0%

< 2.0 4.5%
No GPA Yet 9.1%

*Valid percents

12.5 Length of Time Attending the College
This Semester 12.0%
2 Semesters/

1 Yr 34.7%
2 Years 26.2%
3 Years 15.0%

4 or More Years 12.0%

12.4,12.6,12.8 Units Completed 12.4 Units Enrolled
This Colleg  olleges 0-2 1.3%

0-15 33.8% #### 3-5 12.9%
16-30 21.3% #### 6-8 14.2%
31-45 12.4% #### 9-11 20.6%
46-60 14.1% #### 12-14 40.2%
61-75 10.0% #### 15-17 9.7%

> 75 8.3% #### 18-20 0.7%
21+ 0.5%
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13.1 Educational Goals at this College
AA/AS/ADT and No Transfer to 13.8%
Advance in Current Job/Career 1.6%
Aquire Job Skills 2.0%
Complete High School Diploma   0.5%
Educational Development 0.8%
Formulate Career Interests/Pla 0.8%
Maintain Certificate/License 1.3%
Transfer to 4-Yr After Earning A 62.2%
Transfer to 4-Yr Without AA/A 7.8%
Undecided 3.4%
Vocational Certificate/Certifica    5.9%

21 Whom Do you turn
Counselor 43.9%
Instructor 22.3%
Other 
Faculty 1.3%
Family Member 14.8%
Staff 2.1%
Administrator  0.5%
Peer Advisor/
Tutor 1.1%
Friend 14.0%
*Valid percents used

AA/AS/ADT and No Transfer to 4-Yr

Advance in Current Job/Career
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Complete High School Diploma or GED
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Undecided
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15.1 Satisfaction with Progress
Very Satisfied 29.5%

Satisfied 48.7%
Neutral 18.3%

Dissatisfied 3.5%
*Valid percents

15.2 Highest Academic Goal
Certificate 4.8%

Associate's Degree 17.1%
Bachelor's Degree 30.3%

Master's Degree 30.4%
Doctorate Degree 15.0%

Other 2.4%
*Valid percent
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Q15.1 Satisfaction with Progress Toward Educational 
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14 Satisfaction with Aspects of Instruction at this College
Satisfied   y Satisfied SatisfiedNeutraDissatisfied

Variety of Course  74.5% 29.0% 45.5% ### 6.6%
Hours/Times of C 70.2% 22.5% 47.7% ### 7.9%
Availability of Co 65.5% 21.6% 43.9% ### 10.7%
Classroom Facilit   72.4% 26.7% 45.7% ### 5.0%
Availability of 
Instructors in 76.2% 34.2% 42.0% ### 4.8%
Instructor Encou    82.5% 40.4% 42.1% ### 2.9% 
Encouragement 
for My 82.2% 40.9% 41.3% ### 1.6%
*Valid percents used

Q14.8 Overall quality
Very Satisfied Satisfied Neutral Dissatisfied

Overall Quality o  39.1% 47.4% 12.2% ###
*Valid percents used

Q19 Satisfaction with Counseling

Combine  Very Satis Satisfied NeutDissatisfied
Counselor Appoi  48.8% 23.3% 25.5% ### 26.6%
Clarity of Informa 61.5% 25.0% 36.5% ### 13.8%
Accuracy of Infor 63.3% 26.9% 36.4% ### 11.4%
Staff Responsive    62.7% 29.3% 33.4% ### 11.8%

*Valid Percents
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27.1
Very Satisfie Satisfied Neutral Dissatisfied

Overall Exp    35.0% 50.1% 13.1% 1.8%
*Valid percents 

27.2-27.8 Satisfaction with Aspects of College
Overall SatiVery Satisfi Satisfied Neutral Dissatisfied

Relationshi   79.0% 36.8% 42.2% 18.2% 2.8%
Relationshi   67.7% 30.9% 36.8% 30.1% 2.2%
Relationshi   51.9% 23.6% 28.3% 42.3% 5.8%
Relationshi    69.4% 31.7% 37.7% 28.2% 2.4%
Relationshi    78.1% 33.5% 44.6% 20.2% 1.7%
Opportunit    57.3% 24.7% 32.6% 37.9% 4.9%
Student Go 43.8% 20.0% 23.8% 47.6% 8.6%
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16 Improved Knowledge, Skills, Competency
Improved Great Deal Somewhat A Little Not at All NA

Reading 85.0% 36.6% 48.4% 10.9% 4.2%
Writing 89.7% 49.9% 39.8% 7.9% 2.4%

Oral 
Communication 86.9% 48.0% 38.9% 9.3% 3.8%

Math/
Quantiative 77.9% 40.4% 37.5% 13.8% 8.3%
Analytical/

Critical Thinking 86.4% 45.8% 40.6% 10.9% 2.6%
Technology/

Computers 71.1% 31.4% 39.7% 18.5% 10.5%
Working 

with Others 84.5% 43.3% 41.2% 11.9% 3.6%
My Major/

Specialization 81.9% 45.1% 36.8% 12.0% 6.2%
General Ed 88.2% 46.2% 42.0% 7.4% 4.5%

*CORRECTED valid percents - dropped NA
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Q17 Satisfaction with Campus Services
Very Impor Satisfied or  Very Satisfied Satisfied Neutral DissatisfiedCan't Rate/No Exp

Welcome Center 30.8% 74.4% 34.7% 39.7% 22.5% 3.1%
Veteran's Center 23.0% 66.8% 36.9% 29.9% 27.7% 5.5%
Tutorial Services 39.4% 72.2% 37.7% 34.5% 24.1% 3.7%
Transfer Center 45.6% 65.4% 29.0% 36.4% 25.8% 8.8%
Testing Center 31.8% 64.7% 30.3% 34.4% 32.3% 3.1%

Student Health Center 38.4% 74.6% 40.0% 34.6% 22.8% 2.6%
Student Business Office 30.2% 66.2% 21.7% 44.5% 29.5% 4.3%
Student Activities Office 24.1% 61.7% 29.1% 32.6% 32.9% 5.4%

Santa Paula Site 16.3% 58.8% 30.2% 28.6% 38.4% 2.7%
Police 45.4% 65.0% 31.5% 33.5% 25.7% 9.3%

Orientation 31.8% 66.2% 31.4% 34.8% 29.8% 4.0%
Math Center 44.1% 73.0% 38.3% 34.7% 22.0% 5.0%

Library 67.4% 83.8% 46.8% 37.0% 13.1% 3.1%
Learning Center 40.2% 72.8% 34.7% 38.1% 24.2% 3.0%

Language Labs 27.1% 63.9% 30.9% 33.0% 33.6% 2.5%
International Student Services 23.8% 65.9% 32.8% 33.1% 31.8% 2.3%

Financial Aid Office 64.7% 74.8% 39.8% 35.0% 18.2% 7.0%
EOPS 38.4% 75.7% 48.4% 27.3% 21.3% 3.0%

DSPS/EAC/ACCESS 23.8% 66.4% 32.2% 34.2% 30.2% 3.4%
Counseling Center 61.5% 67.5% 32.8% 34.7% 18.7% 13.8%

Computer Labs 49.0% 76.1% 37.2% 38.9% 20.4% 3.5%
Child Development Center 28.9% 69.5% 36.9% 32.6% 27.9% 2.6%

Career Center/Job Placement 32.2% 62.5% 26.4% 36.1% 31.4% 6.1%
CARE 23.1% 66.8% 31.0% 35.8% 30.7% 2.5%

CalWORKS 25.3% 67.0% 31.3% 35.7% 29.6% 3.4%
Cafeteria/Food Services 32.9% 62.6% 28.6% 34.0% 25.2% 12.3%

Bookstore 58.5% 81.7% 39.1% 42.6% 13.4% 5.0%
Assessment Center 34.0% 69.8% 26.3% 43.5% 26.6% 3.6%

Admissions and Records 65.8% 77.7% 31.7% 46.0% 19.7% 2.6%
Overall Satisfaction 53.9% 75.2% 28.7% 46.5% 21.4% 3.4%  p  
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Q17 & 18 Satisfaction with Campus Services
including View of Importance

Satisfied or Very Satisfied Very Important

*Only valid percents reported (no experience/can't rate, excluded)



Q20.1 Made Aware of and Encouraged to Use Campus Services
Frequently 0.278
Occasionall 0.598
Never 0.124

Q20.2 Who Encouraged to Use
Counselor 39.0%
Instructor 67.1%
Other Facu 7.6%
Family Mem 17.8%
Staff 20.7%
Administrat 7.3%
Peer Adviso 12.5%
Friend 36.0%

Q20.1 How Often Students Made Aware/Encouraged 
to Use Campus Services

Frequently Occasionally Never
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Q20.2 Who Encouraged the Use of Campus Services



22.1 Home Access
Computer 83.3%
Internet 83.3%
Tablet/Smart Phone 73.0%

22.2 Preferred Method of Receiving Information
Email 67.1%
Text 12.1%
MyVCCCD portal message 15.7%
MyVCCCD mobile app 3.2%
US mail 1.9%
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Q22.1 Students with Home Access to Technology

Q22.2 & 22.3 Preferred Method of Receiving              
Information & Mobile App  
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*Note:  48.4%
Downloaded the 
MyVCCCD 
Mobile App



28-29 Climate
Mean Score *5 positive feelings

Comfortable 4.32
Friendly 4.27
Relaxed 4.21
Enjoyable 4.14
Concerned 3.83
Respectful 4.24
Sensitive 3.96
Welcoming 4.25
Tolerant 4.13
Supportive 4.18
Respected 4.29
Admired 3.85
Appreciated 3.92
Valued 3.93

Q23 Comfort at college
Strongly Agre 55.0%
Agree Somew 41.5%
Disagree Som 2.6%
Strongly Disag 0.9%
*valid percents
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*Score of 3 indicates neutral (5 = positive, 1 = negative feelings).
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24.1 & 2Discrimination Observed & Experienced
Yes Observed 9.2%

Experience 5.0%

9.2%

5.0%

O b s e r v e d E x p e r i e n c e d

Q24.1 & 25.1 Discrimination at this College
% Reporting Yes



26 Barriers to Achieving Goals
Major Problem

Discrimination 3.6%
Conflicts/Problems with College Pe 5.9%
Campus Safety 6.6%
Child Care 7.5%
Extra Curricular Activities 7.7%
Methods of Instruction 8.1%
Lack of Reading/Writing/Math 
Skills 8.7%
Inadequate Instruction 8.8%
Difficulty of Courses 9.4%
Friendships/Personal Relationships 10.1%
Housing 10.3%
Transportation 10.7%
Availability of Courses - General 11.1%
Lack of Positive Role Models 11.9%
Family Problems 12.3%
Health 12.4%
Low Self-Esteem 12.4%
Unnecessary Course Prerequisites 12.6%
Inadequate Advising and Counselin 12.8%
Too Many Courses* 12.9%
Lack of Motivation 13.1%
Lack of Support System 14.0%
Availability of Courses* 14.1%
Financial Aid Late 14.4%
Unnecessary Courses* 15.8%
Deciding Educational Goals 17.5%
Finding a Job 18.0%
Campus Parking 18.4%
Work Pressures 19.4%
Choosing a Career 20.7%
Finances 22.6%
Time Management 22.7%
Stress/Tension 28.6%
Costs of College 34.1%
*Valid percent
*'for major/degree/certificate'
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Q26 Barriers to Achieving Educational Goals
% Major Problem

*for Major/Degree/Certificate.



30.1 Where you heard about this college
Ethnic Print News 0.6%

Direct Phone Contact 0.9%
English Print News 2.4%
Movie Theater Ad 2.7%

OCTV 3.0%
Employer 3.4%

Ethnic Radio 3.6%
Cable TV 4.2%

Email Contact 4.7%
Billboard Ad 4.8%

Direct Mailer/Postcard 5.0%
English Radio 6.0%

Commercial TV 7.0%
Brochure 8.5%

Class Schedule 12.8%
Flyer/Poster 13.1%

Website 28.1%
College Catalog 30.7%

Family or Friend 52.1%
High School 59.5%

30.2 Why you decided to attend
Recommended by College Counselor/Instructor 5.5%

Instructional Course in General 6.9%
Workforce Preparation 7.3%

Student Services 8.0%
Recommended by High School Counselor/Instructor 11.2%

Open Admission/Open Access 14.8%
Good Reputation 15.2%

Specific Course or Program 17.4%
Availability of Financial Aid 20.7%

Recommended by Family/Friend 24.5%
Well Known in Community 25.8%

Low Cost 40.6%
To Prepare for Transfer to 4-Year College 42.8%

Convenience 59.5%
Location 61.3%
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Q30.1 Where Have You Heard of this College
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Q30.2 Why Did You Decide to Attend This College?



2 Age
20 Yrs - 0.363

21-25 0.28
26-30 0.117
31-40 0.113
41-50 0.074

51+ 0.052
*Valid percents

4 Race/Ethnicity
African Am 2.6%

Asian/Pacif  2.3%
Filipino 3.2%
Hispanic 71.1%
Native Ame  0.8%
White/Cauc 15.8%
Other 4.1%
*Valid percents

7 Marital Status
Single 71.5%
Married 14.9%
Separated/ 6.9%
Cohabiting 6.7%

36%

28%

12%

11%

8%
5%

Q2 Age of Students

20 Yrs - 21-25 26-30 31-40 41-50 51+
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Q7 & 11 Family Life: Marital Status & Children

25.7% with
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Children
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Q4 & 8 Race/Ethnicity & Primary Language

38.3% 
English is 
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5,9 Veteran and disabled
Veteran Disabled

Yes 5.0% 9.3%
No 95.0% 90.7%

*Valid percents

3 Gender
Female 61.9%

Male 37.5%
Declined 0.6%

10 Hours per Week Worked
0 37.5%

1-9 4.4%
10-19 9.4%
20-29 20.2%
30-39 11.7%

40+ 16.9%
*Valid percent
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Q10 Work Hours per Week*

*Paid work
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Q5 & 9 Veteran & Disability Status
% Reporting Yes

62%

37%

1%

Q3 Gender

Female Male Declined
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